
 

 

Church Website Evaluation 
 

Check Item Requirement 

 First-time Visitor 

Button or Link 

If someone is visiting your website for the first time, is there an obvious place for 

them to click in order to find essential information about your church? Essential 

information includes anything they might need to know to make a decision about 

attending your church. It also includes everything they would need to know to 

make that visit as easy and comfortable as possible. 

 Worship Times and 

Location 

If it is your intention to invite website visitors to attend worship at your church, it 

essential to prominently display when and where you worship. This should be the 

most obvious feature of your homepage. 

 Images Images on your homepage will provide the very first impression for visitors. It is 

recommended that images are featured. Remember, most visitors won’t be moved 

by an image of your building. (Unless your building is truly tied to your identity.) 

The most powerful image your church can share is an image of your people. Try to 

share a glimpse of the people of your church being the church. 

 

Content Within the Site 

Not everything needs to be on your homepage. In fact, too much on the homepage can be overwhelming and 

create a cluttered look. Creating easy-use-navigation (which will be discussed later) will make these essential 

elements easy to find. The following items should be found on an “I’m New” of “First-time Visitor” page. 

However, the elements, or links to them, can also be included elsewhere on your site. 

 What We Believe Website visitors may want a snapshot of your core beliefs. Many people have no 

familiarity with Church. If they do, they might want to know how to live out their 

faith. A link to this page would be helpful on the “I’m New Page.” A way to 

approach this is through questions like: 

• How would you explain what your church believes to someone who hasn’t 

been part of a church? 

• How would I explain what your church believes to someone who hasn’t been 

part of the type of church you have? 

• What do we believe as a Christian Church? 

• What do we believe that differentiates you? 

• How is your faith is lived out specifically in this congregation? 

 What to Expect Knowing what to expect will help a visitor feel more comfortable and less anxious 

about visiting. 

 Contact Info You should make it as easy as possible for website visitors to contact you 

 Images Images are mentioned as an essential element of your home page. They are also an 

essential element on the rest of the website. Photos are a way to connect people to 

the true essence of the church. More and more, the web is a visual medium and 

what is likely to convince someone to come will be an image. Photos also help to 

break down barriers to a first-time visit. The more someone can see of the church 

and her people, the more comfortable they may be in visiting. 

 

 

 

 

 



 

 

Content Checklist – Additional Content 

The content in the sections above is essential. If did not add any more, your website may fulfil its objective of 

helping website visitors become church visitors. It is better to see an excellent site with minimal content than a 

mediocre site cluttered with outdated or incomplete information. However, there are opportunities to engage new 

and returning visitors even more. Review your site for the content on the checklist below. 

 News A news page can be an excellent way to produce fresh content for your church 

website. There are three major advantages of having a news page. 

1. Continuing to add fresh content loaded with keywords will help improve your 

website’s ranking on search engines. If you want people to find your site when 

they search on Google, Yahoo, Bing, or other search sites, constantly updating 

your site is essential. 

2. Updated news and information about your church is another great way to 

connect with visitors. They can get a glimpse of what your church is about through 

what the church is doing. Updated news also shows visitors that your site is bring 

up to date and that your church is active. A site that has not been updated in a long 

time might lead visitors to wonder if your church is still open. 

3. Updated news is helpful to less active members and regular guests. By keeping 

the website up to date with the latest news, less active individuals can stay up to 

date and even been compelled to become more active. 

 Calendar Everything that is true about a news page is true about a calendar. A calendar can 

improve search results, help visitors get a glimpse of church life, and re-engage 

less active members and guests. It also has the added bonus of becoming a feature 

that serves the active body of the church. You may be able to reduce clutter in 

printed publications and verbal announcements when the church calendar is 

available online. 

A word of caution: Many online church calendars make the mistake of using 

abbreviations, acronyms, church lingo, and creative ministry names. 

 Sermon Audio, 

Video, or Live 

Streaming 

More than ever, in today’s digital age, website visitors may want to more than read 

about your church. Fortunately, most churches produce content every week. The 

Sunday sermon takes hours of preparation and if often only delivered once. This 

content can easily be repurposed as a feature for both potential visitors and regular 

attendees. 

 Online Giving Online giving is an essential part of a church’s generosity and fundraising 

strategies. More and more, people have stopped carrying cash and checks. Paying 

by credit card or smart device has become the way most people conduct financial 

transactions. So, what does this have to do with your website’s strategy to invite 

website visitors to become church visitors? 

 Navigation Good navigation is an essential, yet often overlooked aspect of your church 

website. The point of navigation is helping people to find what they are looking 

for on your website. Church website navigation often becomes cluttered, 

overwhelming, and difficult to use. 

One additional tip: Make sure your navigation actually performs well. 

 Search Engine 

Optimization (SEO) 

Your website can’t reach new people if those people can’t find it. Search engine 

rankings are critical. There are tools you can use to evaluate and improve your 

search engine rankings. However, for free, you can do your own evaluation. 

 Mobile View It is essential that your church’s website looks good on mobile devices including 

smartphones and tablets. 

   

 

  



You can also  ask members to complete an evaluation form. 

 

 

 

 


