
 

Checklist for Evaluating Websites 
 

When customers search the web, they are  going to find a lot of information...some of it useful, some of it not. 

However, there are a few questions you can ask yourself to determine the credibility and integrity of your website. 

Remember: when you’re evaluating your site, a skeptical attitude is the best approach. Think critically about what 

your website is presenting, and its relation to your intended purpose. Make your website work to gain your trust!       

Here are some aspects of evaluating websites to keep in mind: 

 

Currency: The timeliness of your website. 

The frequency of updated information is very important.  

When was your site created?  

When was your site last updated?  

Are links functional and up-to-date? [   ] Yes  [   ] No 

 

Relevance: The importance of the information for your needs. 

It’s crucial for website content to be applicable towards your purpose. If you have a weak connection, or if 

finding information on your site is not suitable for the customers’ search (for example, information too advanced 

or not advanced enough), your site is undermined. 
 

Tip: Make sure you have determined the intended audience for your website and the language is appropriate.  

Does the information on your site answer the client is coming to your site for? [   ] Yes  [   ] No 

Is the information at an appropriate level? [   ] Yes  [   ] No 

Can the client find the same or better information from another source?   [   ] Yes  [   ] No 

 

Authority: The source of the information. 

Anybody can put anything on the Web at any time. It’s very important that the customer finds the qualifications 

and expertise on the subject matter they are looking for. What you have on your site will help them determine 

your credibility and reliability. 
 

Tip: Make sure the customer can find all the information they need in the “About Us”, “FAQ”, “Background”, “Biography”, 

etc. pages. 

Is it clear who you are? [   ] Yes  [   ] No 

Are you listing your individual/organization qualifications/credentials? [   ] Yes  [   ] No 

 

Accuracy: The reliability, truthfulness, and correctness of the content. 

Since anyone can publish a website, you must make sure the information provided on your site is honest, 

accurate, and provides the resources and services they need. 
 

Tip: Make sure the information on your website is accurate and verifiable by checking every link it provides. 

Can your customer verify the information from other sources or personal knowledge?  [   ] Yes  [   ] No 

Do you provide assurance of the services or products you are providing?   [   ] Yes  [   ] No 

Are there spelling, grammar, or other typos? [   ] Yes  [   ] No 

If there are links to other pages, are they reliable sources? [   ] Yes  [   ] No 

  

Purpose: The reason the website exists. 

Does your site present the information and services that stand on their own merit? Do you have testimonials that 

speak about what you provide? Take the time to thoroughly explore your website to determine if the 

information is objective and factual. 
Are your intentions and purpose clear? [   ] Yes  [   ] No 
Is your advertising content vs. informational content easily distinguishable? [   ] Yes  [   ] No 

  
 


